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The use of electronic transactions (eTs) will be the key driver in future information 
super highways and it is as significant now as it ever will be. The rapid increase in 
the use of the electronic transactions in businesses has given rise to the emergence of 
the globalization of commercial services. Many of the professional predictions 
indicate that use of the electronic transactions has increased the business to consumer 
relationships in day to day business work significantly. This has led to a frantic battle 
for payment mechanisms that can provide a new medium for conducting 
transactions. In most successful business processes in the current scenario the 
customer and the merchant do not meet face-to-face, and the clients have increased 
options and solutions available to them on real time when conducting transactions. 
 
This paper investigates the factors that influence the effectiveness of electronic 
transactions for the business to consumer relationships. It will further discuss how 
the electronic transactions can be applied to a business entity to enhance its real time 
consumer transaction experiences. 
